the people who buy and use products

the people who buy the
products of a particular

‘ customers

customers / ‘

company clients

be / become / stay / make

competitive [e]

marketing mix
(the four Ps)

major

L2 competitor [e]

biggest
chief
cut-throat
fierce

intense .. )
S competition [i]

SALES AND
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severe
strong

tough

collecting and studying
information about what

people want and need market research

the percentage of a

market a company has market share

the company or product with

the biggest market share market leader
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market

product choosing the right product
price selling it at the right price
using the right kind of
promotion promotion
making the product available
place in the right place - distribution

the amount you have sold

sales figures

sales

the amount you would like to

sales target sell in a future period

the amount you think you will

sales representative

(sales rep) a person who sells a company's products

sales manager the person who runs the sales department

the image of a
product / company

fashionable / modern /
up-to-date

mass-produced / reliable /
good value / functional

young / exciting / glamorous

high-quality / luxury [ksch]
(luxurious) [gzj] / high
status/prestige




